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Welcome to AOT in Action, your weekly e-newsletter from the Arizona Office of Tourism (AOT).  
 

A Message from the Director: 
Good morning.  
 
International visitation is an important aspect of our business. Do you know what attracts our 
visitors from Japan, or why the German tourist selects a certain place to stay in Arizona? 
 
At the 28th Annual Governor’s Conference on Tourism, you’ll find out! We are hosting an 
afternoon pre-conference session with representatives from four of our major international travel 
markets: Germany, Japan, Mexico, and the United Kingdom. To help you succeed in these 
markets, each representative will provide the latest statistics, travel trends and visitor 
demographics. 
 
The presentation will be Wednesday, July 9 from 1:30 – 4:00 p.m. at the Westin La Paloma 
Resort & Spa in Tucson.   
 
If you haven’t already done so, register for the Arizona Governor’s Conference on Tourism! This 
is a great educational opportunity for our industry to learn about the latest resources available to 
market the Grand Canyon state.  
 
For more information and to register, please visit www.aztourismconference.com. 
 
 
Have a great week.  
 

 

  

 

http://www.aztourismconference.com/


Margie A. Emmermann 
Director 
Arizona Office of Tourism  
 
 

AOT News Flash 
Save the Date: The 28  Annual Arizona Governor’s Conference on Tourism th

This year’s 28th Annual Arizona Governor’s Conference on Tourism is July 9-11 at the Westin La 
Paloma Resort & Spa in Tucson. The program will be a dynamic mix of fresh industry 
information and resources that can help you plan for another year of marketing Arizona to 
audiences around the world. Breakout sessions and speakers will teach you how to take tourism 
marketing and promotion to a new level. With so many exciting opportunities happening 
nationally, the Arizona Office of Tourism and its association partners are committed to bringing 
you the most up-to-date tools available for tourism professionals. For more information and to 
register for the event, please visit www.aztourismconference.com.  
 
AOT’s Research Section has been Updated 
The following items have been updated in the Research and Statistics section of AOT’s business-
to-business Web site www.azot.gov. 
 

• State Park Visitation First Quarter 2008, April 2008, and May 2008 
• National Park Visitation March 2008 
• Lodging Performance First Quarter 2008, April 2008, and May 2008 
• Lodging Performance (By County) First Quarter 2008, April 2008, and May 2008 
• Gross Sales & Tourism Taxes March 2008 
• Airport Passenger Volume March 2008 
• Local Visitor Information Centers Visitation First Quarter 2008 

For additional information or questions, please contact Beth Billings, Research Specialist, at 602-
364-3689 or via e-mail at bbillings@azot.gov.  
 
 

Trippin’ with AOT 
Participate in La Cumbre in 2008
La Cumbre is the premier travel industry conference for the sales and marketing of travel to the 
United States from Latin America, the Caribbean and Europe.  This year La Cumbre will be held 
September 3-5, 2008 in Miami, Florida.  The event features a structured, computer-matched 
marketplace enabling buyers and suppliers to meet during scheduled appointments. 
Approximately 500 buyers and 90 press members from throughout Latin America will attend this 
event. Barbara Jackson, AOT’s Mexico representative will attend on behalf of Arizona.   
 
If you would like to participate in La Cumbre as part of the Arizona Office of Tourism booth 
please contact Kristy Swanson for more information at kswanson@azot.gov or 602-364-3696.  
The cost for registration is $1,000 for DMOs and $750 for tourism suppliers.  Travel expenses 
and shipping are extra. 
 

http://www.aztourismconference.com/
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Arizona Takes Las Vegas by Storm at International Pow Wow 
TIA's International Pow Wow is the travel industry's premier international marketplace and is the 
largest generator of travel to the U.S.  In just three days of intensive pre-scheduled appointments, 
more than 1,000 U.S. travel organizations and approximately 1,500 international and domestic 
buyers from more than 70 countries conduct business negotiations that generate more than $3.5 
billion in future USA travel.  
 
This year, AOT Director Margie Emmermann, Director of Travel Industry Marketing, Mary 
Rittmann, Director of Media Relations & Communications, Tina Miller, Manager of Travel 
Industry Marketing, Hylton Fothergill and Manager of Travel Industry Marketing, Jennifer 
Sutcliffe attended Pow Wow in Las Vegas, Nevada May 31 – June 4, 2008.  The event marked 
the shows 40th anniversary. The staff was joined by AOT’s international representatives from 
Mexico and Japan for a week of meetings, appointments and networking.  
 
AOT had more than 120 prescheduled appointments with buyers from around the world who 
stopped by the Arizona booth to receive the latest product updates, cooperative marketing 
opportunities and plans for the upcoming year. In addition, AOT participated in the Media 
Marketplace, where travel writers and journalists convened to receive the latest information on 
destinations around the U.S.  
 
For more information or to obtain a copy of the Pow Wow report, contact Hylton Fothergill at 
602-364-3706 or via e-mail at hfothergill@azot.gov. 
 
 
Industry News 
Security Changes May Create Visa Backlog 
American embassies are unprepared for an anticipated increase in visa demand when the 
Department of Homeland Security begins electronic prescreening for travelers from countries that 
participate in the Visa Waiver Program, according to a report by the Government Accountability 
Office. Travelers rejected by the new screening process would need to apply for a visa, which 
could double the number of visa applications from Great Britain, Japan and much of Western 
Europe. Homeland Security intends electronic screening to close security holes in the Visa 
Waiver Program, which permits travelers from 27 friendly countries to come to the U.S. without 
prescreening by the State Department. The new process will become mandatory in January. But 
the GAO estimates 1 percent to 5 percent of travelers could be rejected by the new electronic 
prescreening and forced to apply for visas. (See related story in Weekend Papers later in today's 
report.) (Page A4, Wall Street Journal) 
 
Green Honeymoons are on the Rise 
Staying in a treehouse in Africa, an igloo in Switzerland or a hut in the Amazon may not sound 
like the perfect honeymoon to everyone, yet these days many newlywed couples are choosing a 
bed draped with mosquito netting over one dotted with rose petals, shunning the more traditional 
romantic resorts for retreats that are environmentally friendly. "The green honeymoon is a new 
consumer-driven trend," says Emily Elizabeth Anderson, author of "Eco-Chic Weddings," as well 
as a blog of the same name. "Couples spend a lot of money in a very short of amount of time on 
their honeymoons. Now many of them are really trying to make responsible choices as they begin 
the lives together," she said. Going green may be a good financial decision for resorts catering to 
honeymooners. An online survey conducted by Brides magazine in 2007 showed that 60 percent 
of the respondents believed that the environment was an important factor in planning their 
wedding. (Page 6, New York Times Travel, Sun.) 

mailto:hfothergill@azot.gov


 
Congressional Roundtable Tackles U.S. Travel Economy 
The Travel Industry Association hosted a roundtable on the U.S. travel industry and its impact on 
the U.S. economy. The session was held in partnership with the co-chairs of the Congressional 
Travel and Tourism Caucus--Reps. Sam Farr, D-Calif., and Jon Porter, R-Nev., and included 
House leaders, committee chairs and ranking members, as well as the secretaries of Commerce 
and Homeland Security. "The roundtable with top congressional and administration leaders 
opened an important dialogue on the critical problems facing America's travel economy," said 
TIA President and CEO Roger Dow. The group did not issue any statement or recommendations 
of the roundtable.  Details at 202-508-2183. 
 
Travel Promotion Act Gains Momentum  
The Travel Industry Association (TIA) announced last week that a bipartisan majority of the 
Members of the U.S. House of Representatives have co-sponsored H.R. 3232, the "Travel 
Promotion Act," introduced by Representatives William Delahunt (D-MA) and Roy Blunt (R-
MO).  The legislation (S. 1661/H.R. 3232) would create a public-private partnership to better 
explain U.S. security policies and attract millions of additional overseas visitors. "This is a major 
step forward toward passage of the 'Travel Promotion Act,'" said Roger Dow, President and CEO 
of TIA.  "Members of Congress clearly understand how important overseas travel is to growing 
the U.S. economy and enhancing America's image abroad." For more information about the 
economic impact of travel, visit www.PowerofTravel.org.  
 
Business Travelers, Trade Groups Warn of “Full-Blown Crisis” 
Business travelers have long complained about the costs imposed by flight delays. But now they 
are facing "a full-blown crisis" as some air service disappears entirely, travel experts told 
Congress Thursday. Kevin Mitchell, chairman of the Business Travel Coalition, said that as 
struggling airlines cut flights to secondary markets, small-business owners are feeling "huge local 
effects that are as demoralizing as a terrorist attack." Mitchell was one of several industry leaders 
who testified at the House Small Business Committee's hearing into the impact of air transport 
turmoil.  
 
Roger Dow, president and CEO of the Travel Industry Association, said that deep frustration with 
the air travel process, including inefficient security screening and flight delays and cancellations, 
have caused travelers to avoid 41 million trips over the past year. Dow said that the direct and 
indirect costs of a broken air travel system approach $70 billion per year. Dow said these 
economic losses are most harshly felt by small businesses. Paul Ruden, senior vice president of 
legal and industry affairs for the American Society of Travel Agents, noted the negative effect the 
current airline crisis is having on leisure and business travel, as well as on the travel agency 
industry. Ruden said additional ticket restrictions and checked baggage fees illustrate the 
troubling direction of the airline industry. (www.AtlantaJournal-Constitution.com; Special to TA) 
      
International Visits Up 19% in March 
The Commerce Department says 4.7 million international visitors traveled to the U.S. in March, 
an increase of 19 percent over March 2007. Total visitation year-to-date in 2008 was up 15 
percent from the first quarter of 2007. Overseas arrivals, that is not including visits from Canada 
and Mexico, increased 10 percent in March and for the first quarter. Visitation from overseas 
markets has grown for 11 consecutive months. International visitors spent a record $11.4 billion 
during the month, up 20 percent from March 2007.  Details at www.tinet.ita.doc.gov. (Special to 
TA) 
 

http://poweroftravel.org/statistics/
www.AtlantaJournal-Constitution.com
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Leisure is Lone Bright Spot as U.S. Travel Outlook Dims 
The travel industry's multiyear growth curve appears to be flattening, with new performance data 
and forecasts reflecting the accumulating damages from economic stress and high fuel costs. 
A batch of new indicators suggests that the industry now faces the prospect of little or no growth 
this year. Leisure travel may yet squeak through 2008 with a hairline increase before declining 
slightly next year, but a key consumer survey recently indicated that gasoline prices had already 
prompted some consumers to cancel vacations. Some travel segments, most glaringly aviation, 
clearly are contracting already. In a jointly issued forecast, Global Insight and D.K. Shifflet & 
Associates predicted that domestic person-trips would rise by a scant 0.3 percent this year. The 
forecast pegged travel spending growth at 3.6 percent this year, but that trailed an expected 
increase in travel prices of 3.9 percent. 
 
Though consumers continue to suffer economic assault from several directions, the Global 
Insight-D.K. Shifflet forecast does offer a glimmer of hope for the leisure segment, which is 
expected to continue growing modestly this year even as business travel declines slightly because 
of corporate cost controls and increased reliance on technology-based alternatives. 
 
The forecast, titled "U.S. Travel Insights," predicted that leisure travel would grow by 0.8% in the 
current quarter before picking up further with a 1.1% third-quarter increase. Leisure, the report 
said, will be "bolstered in the latter half of the year by Americans spending at least part of their 
tax rebate on travel." 
 
International travel to the U.S., meanwhile, will continue benefiting from exchange rates and 
other factors that have combined to create "a perfect storm of international visitation." 
Following strong increases last year and this year, the forecast calls for foreign visits to reach 
62.1 million next year, 4.8% higher than in 2008. 
Though the forecast sees little change in the number of domestic trips taken this year and next, 
analysis accompanying the outlook suggested that spending patterns and consumer choices 
associated with those trips were beginning to shift: "Changing trip behavior, such as substituting 
domestic for international trips, trading down in hotel quality, foregoing in-trip shopping or 
entertainment spending, shorter stays and visiting destinations closer to home have all helped to 
maintain the traveler's ability to go while coping with rising travel costs and economic woes." 
Kenneth McGill, managing director of Global Insight's Travel & Tourism Service Group, said 
recent input from destinations indicated that advance bookings were holding, thus offering some 
level of confidence in the forecast's validity for the near term. But citing oil prices in particular, 
he acknowledged that "if there's any risk, it's to the downside." (Lester Craft, TravelWeekly.com) 
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